2020 Design Portfolio

Advertising and Marketing in Print and Online



OH, HEY.

Thanks for opening up my portfolio. | was going to say “it’s not much,” but I'm
told that modesty isn’t a virtue when promoting yourself, so in all honesty: it has

some pretty freaking cool stuff.

Some items in this portfolio are for clients; some are for friends; and some are
just for the sheer fun of doing something new. No matter their origins, they
reflect where | came from, how my brain works and, just a bit, where | aim to be.

No project is too hard; no technology is too new; no client is too difficult.

| wasn’t trained in design; | started asking questions, exploring answers and
getting my hands dirty, and | fell in love with design along the way. The benefit
of being in love with my career means that it is always possible for me to see the

best and brightest parts of design, and to aim higher and further than before.

Welcome to my portfolio. | sincerely hope that you enjoy it.

Emily Andras

Production Manager, Designer, Copywriter
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FOR WORK

Renaissance Publishing
2020 House Ads

In advance of 2020, | sought input
from art directors, editors, and sales
representatives for all in-house titles at
Renaissance Publishing.

| took that input and used it to make
a series of clean, adaptable house
advertisements for all of our titles
to encourage cross-publication
subscription and audience growth.

Thanks to the clean fonts (which are
consistently used across all of the
publications in different aspects) and
the tailored language, when paired
with a matching online campaign,
subscription numbers have risen for
each publication and are projected to
continue to rise further in 2020.
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Acadiana Profile offers
pure Acadiana—up close.
{

Visit MyNewOrleans.com/subscribe
today to receive a part of Acadiana.

New Orleans Magazine
knows New Orleans.

We're New Orleanians through and through. We know the city—its
history and its present. Food, drink, parties, parades, people, all the
way up toya mama ‘n dem—we know them all—and we'll keep you in
the know. Don'’t get left out: join the party and subscribe.

Visit MyNewOrleans.com/subscribe
to get your New Orleans today.

)

.
Biz New Orleans

i
knows business.
Are you looking for local business news, insightful commentary and
great photography? Biz New Orleans has all three and more. We
bring together expert columnists, industry news, upcoming events,

interviews and commentary to keep the New Orleans business
community on the cutting edge. Stay informed: subscribe to Biz.

Visit BizNewOrleans.com/subscribe
to get your subscription today.

Top 10 Business Stories ofthe Year
-
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St. Charles Avenue
connects the city.

So does St. Charles Avenue magazine. Know who's who at
every gathering; what to pack for your perfect summer
vacation; the charities affecting change in the area; the
fashion trends to watch—all between the covers of one
magazine. New Orleans’ number one philanthropy
publication is here to make sure you're never late to the
party. Subscribe today.

Visit My Or .
to stay connected.




Culture, history, beauty—
that’s a Louisiana Life.

life well-lived.

llof i history, travel, 3 , we

hunting, mouth-watering food, fun and the people that make the
state great. Experience all aspects of a Louisiana lfe and subscribe. COMING IN FALL 2019

Visit MyNewOrleans.com/subscribe ACADIANA :j i

today to receive a part of Louisiana. WEDDINGS 3

Acadiana Weddings s the premier luxury v
bridal publication of the Acadiana region.
Weddings showeases everything couplés 7&/

need to plan their big day

FOR MORE INFORMATION, CONTACT: Stay up to date on the go.
Rebecca Taylor at 337-298-4424 or q 5 s
rebecca@acadianaprofile.com ) Don’t miss out on the.deep dives, reg.ular columns, event coverage and
' the rest of what Renaissance Publishing’s titles have to offer.
; \
LTS R ¢ You canfind New Orleans Magssine, . Charles Avenue,Biz New Orleans and more o lsuu,an
digital platform designed to make getting your content anywhere easier than ever.

Visit our Website to order your
complimentary subscription:
www.acadianawedding.com

To keep up with our digital editions, visit

RENAISSANCE
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New Orleans Bride oo
makes sure that Big Day NWOMES Boudin
is truly special. ! Road trips
NEW BUILD OF THE YEAT Etiquette

wanao AT LEAST ONE OF
o THESE WORDS

L st CAUGHT

Poeset YOUR EYE.

Whether the Big Dayis yours, your child's or your
client’s, you want the best options, opportunities,
vendors and information when planning a wedding.
With New Orleans Bride Magazine, the information on
the page is the best. Don't settle for second-best.

Visit MyNewOrleans.com/subscribe
today to start your subscription

Ja.
Nature
Opinions
itectu
Weddings
Fashion
Food
Society

sic DON’T MISS OUT.

NewDnans

Tpered

Philanthropy
Nightlif
Business
ulture

History
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The Plant Gallery

After working on a series of ads for
The Plant Gallery, | wanted to see the
possibilities of taking their branding

in a fresh direction.

| used an image of lush greenery

paired with the strong, tall " il
Morganite font to let the

plants speak for the brand //

while conveying a strong message./




| FORFUN |
‘idagazhle

Cover

Working on items
like this magazine
cover for fun
allowed me to play
with depth, color
and type outside of
my day-to-day

responsibilities.




Tired of “I slept in my fridge” A/C?
Rob’s A/C & Heating is here to help.

At Rob's Air Conditioning & Heating, Inc., we offer our customers quality
cooling and heating systems at affordable rates. From residential air
conditioners to commercial heat pumps, we've got all of your air
conditioning and heating needs covered.

CONTACT US TODAY AT (504) 348-7128

FOR WORK

Tired of “I’m wearing my entire closet” heat?
Rob’s A/C & Heating is here to help.

At Rob's Air Conditioning & Heating, Inc., we offer our customers
quality cooling and heating systems at affordable rates. From

residential air conditioners to commercial heat pumps, we've got all of
your air conditioning and heating needs covered.

CONTACT US TODAY AT (504) 348-7128

Print Advertisements, Various Clients

The nature of working in magazine advertisement means that the client—
and the salesperson—is always first. By its nature it leaves little room for
creative experimentation, but sometimes an idea struck me so strongly
that | made concept ads and brought them to the client. Sometimes they
were chosen; sometimes they weren't.

Either way, it was an exercise that encouraged me to think creatively, to
learn to temper pure creativity with rationality and to balance the needs
of the client with a drive to try something new. It also allowed me the
opportunity to experiment with copywriting, effective ad layouts and
communication styles.
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CELEBRATING = %
41YEARS OF  [gnt
BUSINESSIN ~ / "%
LAFAYETTE.

1)

Esquire magazine has nam
25 one of the Top 100 Mens
in America for 20 straight year

The finest selection of luxury menswear from ltaly featuring made-to-measure suits and jackets b;
Ravazzolo. Suits, jackets, trousers by Canali, Trussini, Zanella and Luciano Barbera. Made-to-measure dress
shirts by Mel Gambert. Gravati shoes & Lucchese boots.

416 HEYMANN BLVD., OIL CENTER  233.4984 FCAMALO.com [ Contact Jeanel Luquette
act Jee .

at 504.830.7232 or
Jeanel@MyNewOrleans.com

(GAUTREAU’S
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5 FIVE HAPPINESS

SZECHUAN - MANDARIN CUISINE

(X) WITRY
COLLECTIVE

Witry Collective is proud to announce that Realtor®
Sophie Brunner joined the brokerage in June 2018!
¥ Born and raised in New Orleans, Sophie has a back-

> ground in customer service and an affinity for historic
THANK YOU NEW ORLEANS FOR CHOOSING US AGAIN
AS YOUR FAVORITE ASIAN AND CHINESE RESTAURANT!

3605 S. Carrollfon Open for lunch
504-482-3935 & dinner 7 days
fivehappiness.com Banguet room available

homes and architecture. Her in-depth knowledge of
the real estate process, neighborhoods, zoning ordi-

900 Camp Street, Suite 301, New Orleans, LA 70130

nances, and historic housing regulations makes her an (504)551:2022 . WChalaosnr
asset to her clients and the Witry Collective. Connect

with Sophie on social media and at WCnola.com.




S
ARAH GAILEY 27 MIKAELA SANDERS
JIM MCINTYRE

112 JAami

FOR FUN

Untitled Literary Journal Concept

A coworker and | were idly talking about, in some possible future, launching a literary
magazine. In this concept, | combined the traditional elements of a lit journal with
the more contemporary aesthetic aspects of a glossy four-color magazine,
envisioning an end product that felt like a luxury while

providing valuable literary content.

94 El\%\ ANDRAS
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Simon Liszt / Architect /$23.79 ‘ ,

Ceste P2 exerepellist vernam uipars? torerci \
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aepturis explabo- Nustorerum nonserum ‘
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| velenih illendebis molo et doluptatem yolecto \
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PROMISE NOT TO LAUGH
Meredith Gr@ / Simon & Schuster / 31 569
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FOR WORK

Renaissance
Publishing
Sponsored
Client Ads

Several publications
choose to run
advertising sections,
in which ad content
is made to look like
editorial content,
based on a certain
theme. | designed the
majority of sponsored
sections, including
(clockwise, from top
left) Faces of New
Orleans, Ladies Who
Launch and Medical
Profiles for a variety
of magazines.

SPONSORED

MULLI

[FACE OF CORPORATE LANDSCAPES

cumendiore volum que laut et laut rem eium vit fuga. Nam aboreperum
4 W quatem qui dit dolum unt undi ommoluptae volorum quis et quo con natiunt
ad mossin con pos apeliatibus am ipsundus, omnimus ipite carum quas mi, verum ut
velecae etusOn nam sedisi alitibusam, sam, cullitiam illorrovid eossitatis eni adi cum
harchilicit as nimet iundit, atio quibero et fugitis eum, sed quossectat.

Parcips anihit ad magnam cumquae nonempo ressinctet ates nis et exceatis et dunt
fuga. Nam rest am expliquam, offictur?

Em idit autenda niendae sandicturia aruntio to ipsandel magnis mi, quuntis
quatur, quas estotatis ut liqui incitas et qui conse omnia a qui ressi consed eruptas
simet, ipsam et fugit, con cullabo. Uptas porererorem idit assi dolectiis dolupta
tibus, nistion secuptatiam, iditinc tissimusci velitiis provid ut porepta ipsum alis quis
ratis ipsantia volor reperi doluptat assi suntion serferiate venisquatur? Eveles eum
ellesequo officatium eaque lam quae nonectur, odis reperisci samus eost, volorio. Ficit
facepelibus dolupta ecesti impostrum esciaturit eatem aspel il in nis dernatempora
abore maxim fuga.

\m il molum nustiscipsam exeratem ipid ut est fugia que pra doluptas

mullin.com // 504.873.2739 // 1802 Metairie Road, Metairie

DOCTOR OR CLINIC NAME
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111 St. Charles Avenue, New Orleans | XXX-XXX-XXXX"| websiteurl.com

Possible photo capton to run here

CEOQ, COMMUNITY BANK

Dipsum eaquisi moluptatus prore
nest, officil lantur? Occus ut eumn laut
officiam erum ad quibus quam volorepe-
rum, ex exera cus voluptatur?

Uga. Nequat ad quiassitae velluptas
nust mos volorita volo modipis quo cum
fugias consed qui at re nos aliberrum
seror suntiorum faci quiac nis aliae prem
re inis exceseq uacpuda cus il il id eatatis
tiiscitis plaut officipienda consenias et,
simincim accuptat aut lacest, sim vendu-
ci illorrum aceaqui duntiatum.

Quibusant rerum eius eum sum que
vel imporae ea sum vendam rendio quo-
diam, con poreni occatur, consequam,
tet, ipsam ipsunt adipsanietus rempori
accum videbit aestruptat placepro mo-
luptatur, suntectoria conest quo dusaesto
occulla ntionsed quo volupta quossim
auditatet voluptat eriandus, con peri
optatque nem cum remaqui culluptat.

Mus nos aut aperi berestrum alique
elissi con nos exero eaquid que consedicit
ulliuiassus am nonsequae pore eic tent
eosti remolendi adi conestium vene-
cusam, qui corem es eturibus most odis
minverum ut idebit faceprepta

comrmunitybank
145 Vista Pl Lane, New Orleans
5045555555 | curwabste.com
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new orleans bride magazine summer-fall 2019

NEW ORLEANS

FIRST

LEADING THE CHARGE TO
BRING BUSINESS TORRRENC|TY

BlZ NEW ORLEANS AUGUST 2019

W B ACADIANA PROFILE AUGUST-SEPTEMBER 2019

":- BEST BARS g | LOUISIANA LIFE MARCH-APRIL 2019
Brctbaall =20 GONE FISHING
e e T e FOR RECIPES

FOR WORK

Magazine Facebook Cover Photos

| worked with our digital editor to create monthly promotional campaigns | chose the typography for each magazine that was used for all graphics

for our editorial content, which included creating new Facebook headers for the publications, and worked with art directors and our digital editor to
to match our content and branding for each publication. She provided make sure we were forming a cohesive digital brand that reflected our print
headlines (or we brainstormed them together) and | created graphics. identity in a way that made sense online.
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8l FOR WORK

~ Various Events
Web Collateral

The'c'ompany hosts several
in-house and client events
throughout the year; for each
event, | help create social media
posts; web ads of various sizes,
custom newsletters, landing
pages and more to promote the
events‘j’and‘Facilitate,:attehdance.

|
|

& myneworleans.com/o

New Orleans Home and Lifestyle’s October Féte Maison at Vision Wood

) Spm
Audubon Tea Room

Enjoy hors ne. heer &
cocktails, liv & auction

St. Charles Avenue's Wine, Dine & Design 2019
Presented by Ronnie Lamarque featuring Lincoln

LAMARQUE LINCOLN

LAMARME g
AUTOMOTIVE U
COMPLEX

Wednesday, October 2nd | 6-8 pm | Audubon Tea Room

=>tysy W SILESTONE

i |
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% FOR WORK

Pumpkin Carving Contest Collateral

Working with our marketing team and our digital editor, | wrote copy and created web
promotional materials for a pumpkin carving contest designed to boost social media

interaction on one of our main social channels.

P
=
mvNowOrleans com < 76.0F | Fore

WEEKLY BLOGS THINGS TO DO LIFE + STYLE OUR EVENTS OUR MAGAZINES

t New Restaurant

VISIT OUR INSTAGRAM TO ENTER > | §

A"«

ir Events Club

Your Calendar

Sync

Don't miss your chance to win a PAIR of Voodoo Fest Tickets!
(3-day pass, general admission)

@ Follow @neworleansmag on Instagram & ‘Like' the contest post
@ Comment who you'd take with you to Voodoo Fest

@ Tag #MYNewOrleansPumpkin in your BEST pumpkin
carving/decorating photo by MONDAY, Oct. 21

DO YOU HAVE A
GOURDGEOUS
PUMPKIN?

VISIT OUR INSTAGRAM NOW
TO ENTER >

@NEWORLEANSMAG

FORA CHANCE TO WIN TWO
3-DAY VOODOO PASSES!
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c @ myneworlean&com

JANUARY 22
HYATT REGENCY Bride
LEARN MORE > =

1E DATE

AZINE'S

3 yu '
SAVEL
@ 28 4
EW ORLEANS BRIDE MAG

YOU ARE INVITED TO ATTEND N

g . / : l
January 22.2020.6 8:30pm

ELITE HALL / 601 LOYOLA AVENUE
honeymoan trip ond g7ect

EWORLEANS

EANS

door prizes!

ATT REGENCY NEW ORL
.COM

shions, free tastings and more: Wina

SPOT AT BRIDEN

HY
or 130 top wedding experts bridal fo
RESERVE YOUR
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